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#1  
 

the most representative 
study which provides a 
comprehensive analysis of 
the global 
employer brand area 

#2  
 

includes helpful tips  
for organizations to 
shape their  
image  

#3  
 

allows to determine aspects 
of employment that are 
important for employees 
in a particular period and 
in different groups of  
candidates 
 

#4  
 

concerns the largest 
employer brands in 
26  countries across 
5 continents  

What is Randstad Employer Brand Research?  
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Who was studied?  

A sample of respondents aged 18ï65, reflecting the gender ratio and with 
the predominant age group: 25 ï 44 

The sample consisted of working-age students, employees and 
unemployed 

When?  

The interviews were conducted between 15 November and 
13 December 2016 

 

How?  

On-line questionnaire (CAWI); the respondents were invited to take part in 
this research via e-mail 

 
more than 6.5 
thousand  
 
respondents in Poland 

 
7th edition  
 
of the study in Poland and 
17th globally 

general characteristics of the study 




